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Apple Inc.  Company
Background information 
Apple Inc. is considered a Multi-National Corporation and is situated in the United States of America. It is the third biggest services and Technology Company and the second-biggest smartphone company globally. Apple is based on marketing, designing and manufacturing mobile digital music players, media devices, mobile communication and personal as well as personal computers (Ickis et al, 2014). The company also operates through selling various networking solutions, software, services, peripherals, accessories, applications, and digital content.
Type of firm 
Apple is a publicly-traded facility that was incorporated in 1977 with its headquarters centered in Cupertino California in the US. The firm is well known for its outstanding capability of designing both its software and hardware products globally. The company invests more in quality control to make sure that products meet the standards that their client base has developed its expectations. Apart from design, branding and quality control is an essential section of Apple operations. Apple is broadly critical when it comes to controlling the image of its projects and it has consciously and thoroughly elevated an image of class, sophistication, precision, and quality that gives a way of justifying the higher tags of prices the product commands concerning its rivals (Ickis et al, 2014). 
Investment structures of the firm
The investment structure of an organization focuses on measuring the equity or debt that companies utilize in their entire financial operations. Studies indicate that the total stockholder’s equity of Apple Inc. amount to $96.5 billion which incorporates the common stock of the facility with an outstanding 4.5 billion shares (Scellato et al, 2018).  The company has been posting tremendous performances in the market in recent years through its outstanding investment approaches including the Discounted Cash Flow as well as the EV multiple models that helps the firm to optimize its return on investment. The facility has been experiencing various adversities in the market which in turn limit its propensity to penetrate the global markets thus lowering its profitability.
 Nevertheless, the increasing interest rates for the company's cash and short-term assets and its capability to generate service revenues help the firm to withstand the turbulence in its investments hence supporting the long-term sustainability of its investment objectives (Scellato et al, 2018). Besides, the company has deployed affirmative action in its investment where a significant part of its capital is invested in less volatile investments to help the firm realize optimum returns thus facilitating its growth and expansion.
Current banking relationships of the firm  
Apple has in recent years focused on developing strong business relations with various financial institutions with the focus of diversifying their trading avenues hence increasing its profitability. For instance, the company has developed a dealership with MasterCard and Goldman Sachs to help them launch a credit card consequently improving business relations with its customers (Scellato et al, 2018). The radical shift adopted by the facility has helped it to transform on its ways of doing business which turn builds on the customers’ loyalty consequently increasing its profit margins. Additionally, the company has deployed various business strategies including strong company brand and new security features on its credit card which has, in turn, helped the facility secure a larger market share over its prospective business rivals. Also, the company has enhanced the accessibility of its card to all its customers where they are currently able to sign in for new cards via their iPhones which serve as an effective digital wallet service where customers can manage their spending through iPhone's wallet app.   
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